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Omantel Group (Incl Zain Group) – YTD 2022 Performance Group Revenue stands at RO 1,981.6 Mn
and Net Profit is at RO 195.1 Mn, an increase of 16.1% YoY

• Group Revenue for the period is RO 1,981.6 Mn compared to
RO 1,802.2 Mn for the corresponding period 2021, a growth
of 10%. Revenue include acquired business of Zain Group,
which contributed revenues of RO 1.6 Bn.

• Net Profit observed a growth due to the growth in revenues,
cost optimization measures across the group, depreciation
and currency gains.

Revenue – RO MnSubscribers in Mn EBITDA – RO Mn Net Profit – RO Mn

1,802.2
1,981.6

2021 2022

+10.0%

738.1 738.4

2021 2022

0.04%

48 52

2021

3 3

2022

52
55

+6.9%

Zain Omantel

168.1
195.1

48.9 49.8

2021 2022

+16.1%

+1.8%

Net Profit After Tax

Net Off Non-Controlling Interests

40.2% 37.6%

• Zain Group customer base recorded a growth of 7.3%.
Omantel customer base grown by 0.6%.

• Main reasons for the decrease in Omantel subscriber base is
due to drop in mobile prepaid. However, growth has been
observed in Mobile Postpaid & Fixed Broadband subscriber
base.
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Revenue ($ m) EBITDA ($ m) Net Income ($ m)

Zain Group Performance – YTD 2022 Performance (In US Dollars)

All operations reported healthy top line
performance for the 9 months
2022

YTD- 22 Revenue grew by $388m
compared to prior period, mainly from:

KSA (+$226m), Sudan (+$98m), Kuwait
(+$65m) and Iraq (+$27m). This is partially
offset by decrease in South Sudan (-$57m)
mainly due to currency devaluation.

YTD EBITDA increased by (+$20m)
compared to prior period mainly from

Sudan (+$61m), Kuwait (+$20m) and Iraq
(+$15m)

This is partially offset by decrease in KSA
($19m) due growth in low margin segments,
and South Sudan ($25m) due to currency
devaluation.

Source: Zain Year End 2021 Results

450 497

20222021

+10%

1,586 1,607

2021 2022

+1%

3,769 4,157

2021 2022

+10%

Net Income increased by $47m
compared to last year mainly from:

Savings in Depreciation & Amortization $61m,
mainly from KSA (stopping depreciation &
amortization on tower assets held for sale).

Tax related savings ($30m) from Sudan on
account of:
a) 50% reduction in Corporate Income Tax
Rate, resulted in $17m benefit.
b) $15m; representing reversal of 3% tax
provision relating to FY-21 ($6m) and stopped
accruing for the 3% tax provision for YTD
Sep-22 amounting to $9m.
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Segmental information – YTD 2022 Performance 

Note:
1) Net profit are adjusted for Purchase Price Allocation (PPA). 
2) Unallocated adjustments which are of non-operating nature (include interest cost for Zain acquisition and interest cost on Borrowings at Zain group).  

54.7 48.8
20.1 27.1

9.5 3.8 12.9 11.3

-19.5

168.7

53.7 52.3

13.3

65.6

1.7 3.8
31.4

2.9

-29.7

195.0

KuwaitOman Bahrain Other Zain 
Opcos

Jordan Sudan KSAIraq Unallocated 
items

Total Net profit

2021

2022

29.0%

26.0%
11.0%

14.0%

5.0%

7.0%

6.0%

Oman

Kuwait
Jordan

Sudan

Bahrain

Iraq 2.0%

KSA

Others

Net Profit Contribution Year 2021 Net Profit Contribution Year 2022

24.0%

23.0%

6.0%

29.0%

14.0%

Iraq

Sudan

Oman

Kuwait

1.0%

Jordan

2.0%

Bahrain

KSA
Others

1.0%
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Omantel (Domestic performance)

Omantel + International SPVs + Domestic subsidiaries & associates
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Domestic Performance – YTD 2022 (Including domestic subsidiaries)

o Domestic operations covers Fixed Line business, Mobile business, Omantel International (OTI)-Wholesale arm of Omantel engaged in international
voice aggregation business and Omantel subsidiaries (Oman Data Park, Infoline and Internet of Things- MOMKIN,Lamma, Future city).

o Revenue increase is mainly contributed by growth in Transit voice revenue which increased by RO 21.1 Mn YoY.
o In case of Core revenues growth achieved in Mobile Postpaid (11.1%), Fixed Broadband (1.7%), while Prepaid revenue declined due to challenging

market conditions.
o EBITDA & Net Profit Margin is 31.5% and 12.7% respectively.
o EBITDA decrease of RO 10 Mn is coming predominantly YoY on account of reduction in Gross margin on the retail segment and increase in Royalty in

the fixed business in 2022 from 7% to 10%.
o Inspite of the significant increase in competition in Mobile and Fixed Broadband retail market, Net profit was marginally lower YOY predominantly on

account of cost optimization measures, reduction in impairment provision against receivables (contributed by healthy collections) and decrease in
depreciation.

396.9
423.4

20222021

+6.7%

2021 2022

133.7143.7

-7.0%

Revenue (RO Mn) EBITDA (RO Mn) Net Profit (RO Mn)

31.5%36.2%

55 54

2021 2022

-1.8%

12.7%13.8%
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Operating & Admin costs are reduced by 4% YoY mainly due to cost optimization measures. OPEX to Revenue
ratio is higher than last year due to increase in revenue related costs. Capex to revenue ratio is at 15.7%

• YTD Opex to Revenue ratio for 2022 is 85.8% Vs 84% last year.

• Ratio increase is mainly due to increase in CoS which is driven by

growth in revenues.

145
182

2021 2022

+25%

CoS

189 182

2021 2022

-4%

Operating & Admin Exp

CoS & Operating /Admin Expenses RO Mn CAPEX additions RO Mn

28

59

2021 2022

15.7%

7.4%
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Leverage and Cash Flow position    

• The Net Debt to EBITDA is measured at the end of every half and full year. Net Debt to EBITDA (Leverage ratio) required as per the Covenant
is 3.7. Based on adj EBITDA (EBITDA plus Dividend from Zain), the leverage as of H1-’2022 is 3.44x and Interest cover is 4.4 against the
target of 4. Leverage went up on account of capitalization of lease rentals arising from transfer of Headquarters to REIT. This is expected to
come down upon completion of IPO of REIF.

• Omantel carries a Corporate Family Rating (CFR) assigned by Moodys ‘Ba3’ (Outlook revised to positive from stable) and by Fitch ‘BB’

3.17x 3.04x

3.44x

H1-2022H1-2021 YE 2021

Net Debt to EBITDA

136

157

Q3-2021 Q3-2022

783
717

756 735

H1-2021 H1-2022YE 2021 Q3-2022

Net Debt RO (Mn) Cash & Cash Eq.
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Omantel Subscriber base analysis shows FBB and Mobile postpaid continued its growth trajectory, while pre-
paid declined YoY.  

Mobile Postpaid Fixed Broad BandMobile Prepaid

682.9
798.0

2021 2022

17%

1,919.2 1,846.3

2021 2022

-4%

287.0 301.4

2021 2022

5%

• Mobile postpaid customer base continues to grow mainly driven by pre to post migrations.

• Although prepaid market base is dropping in the country (YoY -4%), Omantel is maintaining the prepaid subscriber market share. The
general drop on the Prepaid Customers base comes from migrations Postpaid plans, as well as, increased competition.

• Fixed Broadband customer base keeps on growing, fundamentally on WFBB (4G/5G) with increased uptake in line with 5G network rollout
and Fiber customers.
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ARPU / month for Internet shows growth mainly due to uptake of higher ARPU services, while mobile ARPU
declined compared previous year

Mobile Services RO / Month Fixed Line Services RO / Month 

o Fixed line include post & pre-paid voice services.
o Internet include Fixed Broadband and all internet

services (dialup post & prepaid, enterprise data
services)

15.5
14.7

4.0 3.4

7.7 7.7

2021 2022

Mobile Post Mobile Pre Mobile Blended

3.9 3.7

30.0 30.7

20222021

Fixed Line Internet
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Mobile & Fixed Line Business Market share (Subscriber & Revenue share)

47.5%
52.5%

Mobile Subscriber Market share 

71%

29%

82%

18%

Note: Omantel Mobile (incl Mobile Resellers) subscribers increased by 0.5%, net growth is 
around 16 K mainly due to growth in Mobile Postpaid

Mobile Revenue Market share 

Note: Source as announced by the Operators/ TRA 

% - including Mobile Resellers

Fixed Subscriber Market share 

Fixed Revenue Market share 

58%

42%

Omantel Mobile

Competition

Omantel Mobile

Competition

% - including Mobile Resellers

Omantel Fixed

Competition

Omantel Fixed

Competition
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Presented by

• Sheikh. Talal Al Mamari, CEO

• Mr. Ghassan Al Hashar, Acting CFO

• Ms. Amal Al Ojaily, GM Strategic Finance

• Ms. Bushra Al Balushi, IR Officer/ Sr. Proficient Merger & Acquisition

Omantel

Finance Division (Investor Relations)

P.O Box 789, Ruwi, Postal Code 112, Sultanate of Oman

Website: www.omantel.om, Email: investor@omantel.om



|  © Omantel 202213

Disclaimer

Oman Telecommunications Company (S.A.O.G) has prepared this presentation in

good faith for the purpose of Conference call for the Investor community.

These presentations may contain forward-looking statements based on current

assumptions made by Omantel Group management. Such statements were only

applicable as of the date of the presentation and the Company assumes no

obligation to update them.

Users of these presentations should use caution in assessing the current

applicability of any such statements and these presentations should not be

distributed without the permission of Omantel’s concerned authorities.
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